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Hon. Lewis Hall Griffith
Hon. Jeffrey S., Gulin
Homn. Edward Dreyfus o ‘ ,
c/o Ms, GmaGmﬁi'eda, L . C
CARP Spema]:st L ,
Office of the Register of Copynghts '
Room LM-403 .

Jarnes Madison Memorial Bmldmg
101 Independence Avenue, 5.E.
Washington, DC 20540

’

Re: Noncommercial Educaﬁonal Bmadcastmg Lmensa (Docket Nd 96-6 CARP NCBRA}

Dear Judges Griffith, Gulin and Dreyfus:
The American Socwty of Composers Au‘thors angd Pubhshers (“ASCAP’ ) hersby

respands to the letter dated Apnl 9, 1998, ﬁ‘om counsel for Pubhc Brozidcasters summanang the

latter's posmon with regard 1o thmr mohon to strile cmtam ASCAP Exhﬂnts pmﬁ'ered by
ASCAP jn its Direct Case. Those ASCA;P Exhibits were.sponsored by Carol Grajeda; a legal

assistant employed by White & Case, corunsel 10! ASCAP
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Annexed to Public B:dadcggf{ Lett@r 25 “Scheduic A” isa “SCHEDULE OF GRATEDA

3 v:: *g%“gwww‘frpﬁmw A "

Nf..n'é\ lli'

EXEIRITS.” That Schﬁdule setﬁ fggtb i ,W "ﬂwl%ﬁﬁf Z,Pulghc Broadc;wters objectiods

."!E'mi'? £ a
)

rrrrrr

therato as follaws ‘

(a) " Public Broadcasters have mthdr&wn thclr oblemons to ASCAP Exhibits 9 10,1 l

12, 13 14, 15, 16, 300, 361 302, 304, 306, 307 ‘308, 309 310 ‘311, 3],3 316,317, 318,

319 320 321 325, 326 327 330 331, 332 333 337,338, 401 402 403, 404 405

406, 407 408 409, 410 411, 412, 4134 601 602 603, 604 605 606 607 608, 609,

610, 61 1, 612, 613, 614 709 and 7@1 |

(E) Pubhe B:oadcasters aeknnwledge that the foﬂomng ASCAP‘ PBxhibits have a.'lready
been miroducad into évidende-and, ﬂJ,EIGfOIB 0b_|ecuons 1:0 these are, presmably, no longer at
 issue. | " | | ,
| ASCAP Bxhibic: 312, 5003 tmc;ﬁgﬁ 500.8; 500,19 through 500.32, 500.41
Ihrough 504. 94 500, 115 ’Lhrough 500.132, 500.161 ﬂ:n:ough $00.162, 500,171 through
500. 190 500 213 through 500.220, 500 291 through 500, 322 500.349 through 500 392,
500.411 through 500.414, 500.441 through 500.480 [admitted as ASCAP Exhibit 6x];
505,32 through 50533, 505.69 [admitted as ASCAP Exhibit 1% and 13x]; 515.6 [admitted
as ASCAP Ex‘hibiﬁ 16x]; 516.14 [admitted as ,ASCAP Exhibit ;5;]; 519.9 ﬂarougl; 519.10
[z;élmitted s ASCAP Exhibit 11x]; S19. 14 [adﬁ:iued as ASCAP Exhibit 23x]; 521.13
ﬂ'.lrough 521, 14 [admitted as ASCAP Exhibit 19%]; 615.9 through 615, 11 615.37 tbmugh
615. 42:.615.58 through 615.71, 615.79 through 615.84; 615. 100 thraugh 615.139,

© 615.159 throngh 615.177; 615.218 through 615.258 [admitted as ASCAP Ezhibit 24x];

ey 26771 [S@RSOLLDOC]
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712.15 through 712.16 Ladm{;ﬁm&ﬁ(;&&’sbﬁ?ﬂ 12x]; 713.29 Jadmitted as ASCAP
Exhibit 3], 713.55 Eadmlttefdfa,s 4 ‘

i et PP 3 o
o L R LR TR
()  Public Broa.df;aﬂfers D}_QVB gp smkg solelg “m hearsay grounds ﬂ:le fo]lowing;
N 'K ‘]I n

' A50AP Exhibits 323, 324 328 335 336 505.1 through 505.31, 505.34 ﬂzrough

505, 68 505, 70 throvigh 505.79, 506 uh,rough 507,511 ot pp. 3 throuah 4 and 6 thmugh 9,

513, 5144 throngh 514.5, 51415, thyeg h514 13 514201hrou$h51422 5155 515.14,
e Wﬁﬁ%’;q:'t{w}u g o

515 16 516 12 16 50, 519 .82 520, 523 615 1 thmu h615 8 615 12 :
thrﬂﬂgh,s 1 @Aﬂ m %Wmﬁ\ q"mﬁw ,.‘u ; ugﬂ ,

ﬂ:\mv,gh 615.36, 615, 43 through 615.57, 615 72 through 615 78, 615 85 through 615.99,

615. 140ﬂ1:ough615 158, 615, 175mthzougb615 217, 615 259 thtough 615263, 702 704,

© 710. 17 711, 714, 715 716, m@%ﬁ%z& 1;?;'“% >~ kjg;;l.d 720 18 through’]ZO 19

Atk s IM

C (@) Puh]m Bmaqlcastars move 19, ﬁt@lkﬂ Wlhnﬂl quallﬁcaﬂon the followmg
ASCAP Exhibits 303 305,314, 315,322,329, 334, 339, 340, 341,342, 400 414,
.' 500.1 thruug,h 500.2, 500 9 through 500. 13 500.33 through 500 50 500,95 through
500.114, 500 133 through 500, 160 500. 163 throu,h 500.170, 500.191 through 500 212,
500.221 through 500. 290 500323 Ihrough 500, 348 500.393 tbrough 500.410, 500.415
throngh 500.440, 500.481 fhrough 500.524, 501, 502, 503, 504, 508, 509, 510, 511 &t |
pages 1 throngh 2 and lS? 512, 514.1 thro:ugh .3, 514.6 ithrough S1:4‘. 131, 514.14 tthUgh ‘
5.14.19, 514.23 through 514.39, 515.1 through 515 4, 515.7 through 515.13, 515.1'5,
515.17 throngh 515.19, 516.1 through 5,1'6..11, 516.15 ﬂ'uougﬁ 516.28, 517, 518, 519.1
through 519.8, 519.11 fhrough 519.13, 519,15 through 519,49, 519.51, 519.53 through
| 519.54, 521.1 through 321.12, 521. 15 ﬂimugh 521.21, 522, 524, 525, 600, 703 705,

706, 707, 708, 709, 710.1 through 710. 16 71{) 18 through 710.19, 712.1 through 712, ]4

Hewyad: 240077 [4@n8011DOC]
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712 17 through 712. 65 713 1 th;rough 713 28 713 30 thl‘ough 713 54 3. 56 thmugh

ARV

713 59 720.1 through 720 15 720. 17, 720 20 ’nhxough 720 27
" “This letter wiill address the Objﬂﬁfﬂﬂﬂ.&])y Eubhq Bmadcastp.rﬁ to these ASCAP Exlan,ts

‘which are gathared together aboye in para 5 (ﬂc) %thcse ob%ecuons whmh are made solely on:
i F R

: ﬁ!&'b wfw[m fLnre, A;\b }P‘ u,\|
\hl\. ‘-Aviﬁw (ﬂl;lﬁ,wﬁy 5’(wb§ l.**" BT M" 4 M

ground of hearsay) and (d) (those obJeémons Whlch pre made generally)

. !t{"
l.'

?l'::”

Thare is apparently rip dlspgtq gg” 18 g@e auﬂ%g;mmtg of any of the ASCAP Exblblts wbmh
are the subjecﬁ of obj ections. The WM@,& Cas; 15031 asmstant, MS Grajedaz test:ﬂed to the
process by which she and ofhers under her supems:on collected the ASCAP Exh:bas_

(Transcript, March 12, 1995, af 768 = 827).. Puhlzq R&Qaécgﬁtsrs do;uq& @%gggt;&b&at,hﬁse ASCAP

Exlﬁblts are, in any way, samethng other than What ASCAP purports them fo be. Therefnre

their authemimty is estab]mhed !

R YT P |3';,‘*1 ,,;‘q P,
'I“ g‘,n‘dnl -rwllp/x':}w-u L;

The obj cotions assertéd by I-‘ublm Hroadeasiars fo the AECAP Exmhﬁs set forth in 1)
above are based solely on hearsay Hearsay, hnwwar is not a valid ob_leztmn to evidencedn
cither an arbitfation such as a CABP or any oﬂlgr similar non-jpdicial proceedﬁng. Under 17
U.S.C. § 202(c) and (d), and 37 CF.R. §251.42, CARP proceedings must be conducted subject

to the terms of the Administrative Procedures Act, codified at Title 5, Chapter 5, Svibchapter I of

' See Federal Rules of Evidence, Rule 901:

“The requirement of authenticity or 1denﬂﬁcauon as 3 condition precedent to
admissibility is saﬂsﬁed by evidence sufficient to support a finding that the matter in_
question is what the proponent claims.” ,

4
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the Uhited Statés Code (the “APA") where CAR‘P procedéures have not been otherwlse

. . %.fd%&hw" FW R e g ol 1” N

_ pxoscnbed by the LJbra;uan of Cm:,gregs‘ U%% igctmn_‘SSS(d) of the APAz “‘[ajny oral o1

l,}.’\ftm- ,f’i "l_‘,\‘j.) _-'n:’ !

' domnientazy mdence may bf: recmved.” 5 U S C.§ 556(;1), see Veg—M:xa 'Eng‘ V. us. Deg’t of
Aggi g;!ture, 8'32 F.2d 601, 606 (.D.C. Cir. 1987) (holdmg that “[{faxer standards of
admlsmhﬂity . apply to admmlstratwe tnbunals*’) Ewdence is to be exclirded “only 1f it is
*jirelevant, lmmatenal or mdﬂly IQPB!:IUOHS 7o I—Ioskav u.s. Dgg’t of the. m 667 F. 2:1 131
138 012 (D. C Cir, 1982) (qmnng § 556{:1) (emphasis added)); sea also Bennett v. N.T.S. B . 68

F.3d 1130, 1137.(10th Cir. 1995) (“agenmes ate not, bound by the strict Iules of evidends

governing Jury trials’ ). L:kemse “[a]rbltrators are not bound by the rules of evidence, ” Generics

Lid. v. Phg@ceu’ncal Bamcs, e, 25 Fﬁd 1 123 1130 (71;11 Cir. 1997) (citing __e_r@g;‘_ v.
Polygraphic Co ., 350 U S. 193 203-04 n4 (}956)) Hotelgg Qondado Beach, La Concha &

Convention Centerv Umggn de Trong;gg as Eocal 901, 763 F.2d 34 38 (1st Cir. 1935) (“An

arbitrator e -_] joyd wide ]autude m condu%% l% qrb;traﬂon hearmg Arbm'aﬁon proceedmgs are

not constrained hy formal n:des of prosedure nr qmdence the arbitrator’s mle is ta remlva

disputes, based on his conmderauon of all relevant evidence, once the pan:les to the mspute have ,

had a full opportunity to present their cases™). |

Z Rule 251.48(a) of the CARP Rules provides that “evddence that is not unduly repautmus or
cumﬂaﬁve and is relevant and material shall be admissible.” 37 C.F.R. § 251 48(a}

newyek 247071 (@00 DOC]
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“[Plrm/ided itis relevzmt zmd mategial, hearsa 1 ig adm:ssﬂ:le in administrati

11,\

e, T e AR X T L T "' ot ”L( h i .
“I,u‘-.dlﬁh' %n‘n‘*f'ﬂ"r' %w 3.;11*”“‘.1(;\:.‘1 » :‘,’MQH!EPK;; 1‘“ )F

P_Q@d_ﬂg_ ¥ Hoska, Spra at 138 (emphams added) As the Court of Appeals for the Dmmct of

Colomhbia has stated:

Generally, . . .if hearsay c\ad@me wssts the standards of [T;’de 5] by bemg relevant,
. material, and unrepetitious, seq 1.8.C. §.556(d) (1982). agenmes are entitled to Welgh it

B TR P

. accordmgw its “tmthﬁﬂmﬂss, reasonablengss, and credibility,”
Yeg-Mix, Ing, v LJ_,&, gp"“z o_f_ Apgricultiire, supra gt 606 (cltatmn ormtted) see also Rlchardson
v Perales 402 U.S. 389, 4]0 (1971) ﬁ,md@:: APA,. ‘,‘hearsay [is] admissible up to the point of

ralwance”);mxf Ng;n 1 Traffic Safetg Bd, L66F, 3d 46. 49 O.C. Cir. 1995) ,(;hearsay
documents “m:ed only bear, saﬁsfamtory indicla of reliahility™ ) v 11.S Dep’t of A i:ure,
39 F.3d 670 (61‘1’1 Crr. 1994)

Publlu Bmadcafsters have had more than Suﬂic:ent time to declde for themselves whether
they have other obj ections o the grounds of “r Ehabﬂltjf or “relevance” to these ASCAP -
Exhibits, Havirig conﬁned thmr objeciions to hm:l:szty,” Public Broadqastars have nnphmﬂy
conceded both thieir reljability.and relevansg. Thatbeing tmug, thergis mmasun o deny these .
ASCAP Exhﬂ)ﬂ:s aplace in thﬁ recnrd hﬁfﬁ}m &hlﬁ;p?f%ﬂ

'f"l’"

*  Indeed, it has been the practice of some parties to thesé proceedings, including Public
Broadcasters, to submiit evidence simiilar to that submitted by ASCAP and objected to here by
Public Broadcasters as hearsay. E.g., Direct Case of Public Television, 1996 Satellite Carrier
Royalty Rate Adjustment, Proceeding, Docket No. 96-3 CARP SRA (exs 18, 17,
18)(newspaper arncles) . :

eyt 247077 4G5S0 BOC)
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’ '
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“ ' S ‘11'%:;”.“55 e T w Ay A L

The ASCAP E}dnblts grotiped togethm‘ in (d) abeve are objected to ﬁy Public
Bmadcasters in a]l respects querefo

fors, i ASGOR lndhe S inmacen,

to state why, the Exhlbus ﬂre reIevaut tonthl.snpmqe.:dmg. v TQ examing each of xhesa ASCAP

sy
k)

Exhibits in ﬂ]lS letter would be mappmpnataly time consuming and burdensome 1o the arblt:ators
and paxﬂe& Hﬂwever, an, Qﬂ‘sar of what iy miendqd J;Q be proved by these Exhibits is hoth |
appropriate and establishes their manifest. relﬁvame 1o, this Panel.

. The ASCAP Exhibits objacte:d to by Pub]icBmadcaaters are.offered to demanstrate,
amung other thlngs the fo]lomng general pomis whmh ASCAP believes are nnportant o the

Panel’s undarstandmg of Public Bma,d,caﬁtam as they. mgnﬂy @xist z;nd p;EASCA}?’s case:,

(1)  'Public Broadcasters are a gmup Q;f_ﬁ thowdand individual b,foadcﬂsters that either
‘ hold non-comwﬁmalfﬁ&mgmm}&m or, supely progrataming to be'
o 7 R i "‘Zi-‘?@»&“"' (1'§$ 1?' 00 ﬂp,mpgh 372)(" .

- KD AL
C(2) ’I‘ hiese bmadcastgrs d.g}gsgmm yide range o pmgyamm;{gg in thcu' mdnndtal
market& That programming runs.the zamut | on televigion, ﬁ'_gm Maste;g:tgg :
Theater to Lawrence Welk reruns and on radio from classical mngic and news to
Iap rap and Car Talk. (ASCAP mb;tg 319 t,p,rpugh 322, 325,, 335 thg;gugh 336, 503
through 507, 616 620);. .. ,

(3) " "This programrmng is either centered on music or contains music. (ASCAP
. Pxhibits 503, tbruughaim ﬁlﬁ)ﬂ 1 Lo

. (43 Wlth respest to both the, b;;qg,dmggsm and the program prmders their respecﬁve
financial reposts show that these smiermrses teise billions of doflary every year by
. ‘broadcasting and sellirig their programming, inchuding musig. (ASCAP Extibits

Zé?;)thraggh 302, 318,324, gaﬁtg 3“32%%%11 341, 400 tl;m)ugh 413, 600 throngh
7

€)) Some of ﬂlese broadcasters eamn substantial sums of money in their own nght
sometimes over $100 million annually and are fully capable of bearing the license
fees ASCAP seeks to charge (ASCAP Exhibits 40O through 413, 600 through
614y; , ,

nmuryatk 247677 [SEnSMLIDOC)
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(6) Public Bmadqasters ulmmate mlx of revgnues angwg ﬁ;grg, among other, ﬂatmﬂes,

: the smhmtaﬂon of’ ‘corparate une %t@e sale of memberships, government'
support and the sale of merchandise snch as homs, ¥ideos, records, books, and

- othier public broadcasting related goads,, Much of this iavolves esploitation of
mmsic. (ASCAP Bxhibits 301 zhrgggg 302, 313, 324, 334,339 th:;ough 341, 400

" ihrough 413, 600 through 614); . e

(;7) " Public hrnadcég’t‘in i _SW} atly | :' 1
J I \ o %‘;? FAE L R0 Gl\‘ ”ﬁﬁg “‘l~"l! -.#‘« mm;{g ‘” e »! 4 .«
" (@) capable of suppnmqg and hemg_rz;gylaﬂy dggmpgﬁ in.atloast, o, }Hﬁgﬂ_g

" trade papey dsvoted enﬂre!z 10 HLABCAR Bibits 303, thraugh.323), .

() regﬂarly gwen repested, in-depth quss covemge 1;1 Qﬂlﬂl’U S. press (ASCAP
f Exblbltﬁ 7Q4 ﬂl{ﬂugl',l 7;’42)919(4 el A AMRBIN 7172 5 AUB NS DRI 1w EOR MDA s fhalon s s mbn © 4 e o )

, () supportiyg and responsible for the funding and dﬂmgm af dntaﬂgd

. markeéting studies on such subjects as audience demoeraphics, sommercialisn,
.~ pledge drives, underwriting, and prggrarn schedulmg (ASC:AP Bxhlblts 303

» through 308 525) . L

(d) prgaﬁmed into national “assoo:atlons” of pubhc bmadcasters whilch are
.. devoted to lobbying and projecting the finaricial mteresi;s of pubhc broadcasﬁng
' (ASCAP Exhi]mts 314 throngh 3, 15)

(e) regnﬂarly tragking its markes sbz(re ratings by commiercial ratings samces, thus
demonstrating; Public Broadcasters’ own perception of bejng competitivg with | |
-, their commcrcml counterparts (ASCAP Exhibifs 329, 702 throu,_,h 703, 7% 1); and .l i

143) mamtmmug hundreds of commetcial websites on the Internet fm‘ aceess by
potential viewers, listenefs and supporters within the individual broadcasters’
 markets (ASCAP Bxhihits 319, 322, 325, 500 throngh. 504, 615.throngh 617).
Norie of the foregomg appears tg bg; deba,taﬁble mdeed Pubhc Bma,dcagtars do Jiet seek
to refiite or othemrise matena]ly q;uali@w gg%f thq r%bﬁ;fe elther in then' p;};gp; m.‘ Rﬁhuttal Cases
et P PR
They have instead requestcd fhat the Panel stnke ASCAP’s Exh1b1ts which ewdence the above
and thereby forestall the Pa.ﬁel’s use of matenal, non-controverted ewdence n evaluanng ﬂlﬁ

reasonableness of the fees to be set Here.

sewyork 267077 [8@noosl.DOC)
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H .
K - . r
b . ' OO e

“,,(I.

‘witriess” w1th respect to tha ma:cemals" groqped m 1@ above a.nd, gthmhﬁxmg the, relevance of

s ASCA i, they o e o R Qi el

37 CFR. § 251 43(e), is obmusly Q}lﬁxﬂjﬁﬁ hﬂ% ,ﬂw&w«b@d thig Pﬂ@ﬂl
Secﬂon 251 43(e) pmwdes

. (&) No ewdence, including sxhﬂg;zmwamnmhz e ed
. written direct case without a sponsoying witness, except where the

. CARP pancl has talen, offisial notice, 07 i the G5 SFIRGQE———rere s

' poration by refesrence of past records, ‘'or for good cause sho

(mﬂh@ﬁm‘-ﬁddl ')'r ‘| "l‘-‘l'"‘"““ 'pk(-hlf"‘g; 'Ih‘ur;*:" [ ey «- LX) w0 e HEEA
A N ! ‘""M" ’(J.u., ‘;e' :
‘No d&ﬁmtlon of the dties of'a “sonsonn wiiness” g ears in the W%%ﬁ :
0 R ey wm:. Ve S R

to the dmﬂcmmy deﬂmﬁcm of ﬂ:e imard sponsc&r‘ (_ a person ’Who vouches. or is rcsponslble

for a parson oF thing” [Random HoUse Unabndged Dmtlona.ry, 2d Ed at 1843 D), it is hard to see
how the feqtumment o “sponsorsh: is any different ﬁ‘om the authemlmy uSuale testlﬁed to
under Fedcral Rule of Ewdenda 901, supra at 4. 1f' 50, M. Gfajeda has adeqmtgly fulfilled that
rcqmrement when she testﬁed ﬁ‘om where and the means by which those ASCAP Extiibits 3 were
gathered, |

Ina proceedmg such as a CARP, adversary parnes are denied not only the rights of
general discovery (a denial coumstent with arhitration in general) but also (u:hhke a.rb1tm1:mn
generally or other mandato:y disppte resolation pmcedures) the sight of subpoen& Isa pa.rty to a.
CARP procgedmg, who is already denied those ng]its also to be demied the abﬂiiy to use
materials suap as those here DbjBCtEd to, which matenals cad only be verified by the adverse
pzu.'ty? Here it is Public Bmadcasfars whose actmﬁ,es are, for the most parr: the subject of

descnpﬁon or analysis in the ASCAP Exhibits and who themselves are ﬂm most knowledgeable

Lrwyatk 34077 (SB0S01LTOC)
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about these ethmtg Is that a\@.ﬂ% o be e
i ?' ;‘:'h':‘,. ,,’

}, ‘\hl y

mthhold mtnesses whu could testify. mihﬂ_uamﬁiym the mateﬂal”

Ccn:a.mly, asto g Iargp propomnn of fhe,%@ Exhlbll;s1 AS_CAP coulq .?.ot pmduce any
. ‘.r- ;,5, " m\s‘r‘ r‘:-\ N .

, \ )(,

Ehibits 500 through 504 615 thioueh &

-:
s : i 1!
T "
7] AdS]

e g ) .

fridh, +AEH 2] e i!'f vy

“ Yyl 4 E‘ ‘{ i F T

\

'

D)
‘?' b e A RS E R A PR TS N
hcense in this pmceedmg Wthom,}h,ﬁ,a iy 1a %h@?%a thp@ttﬁndapq%v; £ -lg,;og.d;qaatars
1“:5“ )||,‘v 1 ‘ SRS gl
&’d s R PRI

,or thelr representatwes bafore th@ Fm%dmw &Hé?i%ﬁ&%{ﬂam %Bmszm

mterests) ASCAP is mCapable of obtaining direct testimpny as to all of the daily programmlng
schedules of pubhc televmon a.ud radio stamns ﬂlﬁir reported re&renues, or ﬂ:lE:lr charact&nzauons :

of their general operaﬂons even thcm_g; m_tqgg_r_q_qnlﬁ_mghspumbly xelwam in this prp,qged.mg.

pfurpese M. Graj eda’s “’spansarsm gl;tou]d be adeq,uate for thq pm-pasﬁ of mtmduemg the
ASCAP Exflﬂ?lts.

* A clear example is presented by the following. Without access to an station officer or the
Corporation for Public Broadeasting, (“CPB™), how could ASCAP prove that CPB has only
recently out theé federal funding’ of a radio, station-which broadcast readitig programming for
the blind becaude its ratings were too low in its mazket? (ASCAP Exhibit 28X). That
evidence is relevant to the Panel’s evaluauon of Mr. Jablow’s testiinony thai Natienal Public
Radio encourages a “bmad * of programming that “would not exist on conmmercial radie”
and that is “independent” of concerns as to station ratings. (E.g., Tr at 1961-1963). '

* o rule to the contrary is inconsistent ’Wlﬂl the dynamic by which the CARP Bules seek to
avoid establishing legs stringent guidelines for the submission of evidence. See Order and
Final Recommendation, 62 Fed. Reg. 55757-58 (Qctober 28, 1997). That panel observed
that heightened standards of admission into evidence before a CARP increase costs “without

' necessanly producing a corresponding increase’ in the quality of evidentiary proceedn:lgs”)

,(contimed.. )

newyatk 47077 (SRl BOC)
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¢

. Among the'ASCAP Eirhibits. 6 which P'ubli«"; Broadcasters object are 2 numhber of studies
about their pracﬂces and efforts to attract underwrmng and subspﬂbers by manigulating theu'

pmgramnnng and the music con.’cent thereg;f, .ASQAJ? Exhlmts 303 and 305 apa glgbpxpi;a studies
) )4 -ﬁ;&l’\ﬁm .t% L i‘*(‘ '11- o,

ofpast successes of these mamthﬁaﬁ%&,g gl&?; 2
¥ TR "N‘ "Hﬁ""'”

\(y

Nnmﬂ:standmg that these studxes weré wholly ﬂnanced by CPB and anhsted the cooperzmcm of -

the broadcasters which were smdlcd_ and which ;gra,pax_t of thig proceadmg, Public Broadcasters.

Eva m;gwg M. is partienlacly ironjc t«h@s

seck to foreclose the Panel from thi i s.gbvicusly
. Public Broa,dcastars seek to foreclose thasgﬁbm‘aﬁ.ﬁtﬂdles bix om ﬂlﬂ Panel mhnughih%ﬁ same

studies are avmlable to the pubhc for thfz.a.skmg fmm- PP and ave listed, as available in CPR’s
own matena:ls and webslte Iudeed ﬂnﬁ %a\g ;@1;1 1*, };I:Jx;ang by which ASCAP’s repmseqtanvc Ms
Grajeda, obtamed them.

ThzeSe smdms are also parallel to matcna]s Whmh have been mtmduced into evxdeme
dealing with Iadlo as ASCAP Eﬂubu: 317,, ‘th p{gwously pbiected to ‘Puhhc Radio Guideta
Business and Corparate Suppun Su::cess » The; hgte;, as ig salf- dlsolosedt is ag, underwnmn,g
guide or man.uaI cossaoned by CPB fc;; ézi:stfﬂ;uﬁon ’oo end use by public radm broadnasters

" Such mz;tanal, by the prog:e;ss of inference and othervwsp, isimportant evidence in
estabﬁshiﬁg Iﬂie fact c;f Publi¢ Broadeasters’ exploitation of ASCAP’s music ina w:ay snm]zu: to

that of commercial broadcasting,

(.. con'tiriued)

cited in O:der dated November 17, 1997, In se Adjustment of Rates for the Satellite Carri
Com;mlso;g License, Docket No. 96-3 CARP SM

toryark 240057 [H@n90110CC]
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There isa substannal amount of evi in

\5*« erﬂﬁ'ﬂl’d X .; \;th@ mfarme
SRR - Eﬂ w 5
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4 .ma;ﬂiamm,by .
iy A&mhedhem:mfw

““k 4yt T [
Wm et Mr' A

I u@" mﬁm

. ry] b ol _.'.'.
NN lw'é&?: S e

mahng appeals sn:mlar to those 1&;-.'1'111:1%F arg ma?e in the co
o o] -"'3-:-,_ A ,'\'.. 7 R

TR o u(ﬂl»\\%&%ﬁ% {‘,’( }}". s b,

ﬂlustratlve pm'%osas isg SGhedule which cc s the, I3
corn SR b TS AR RN

with the mﬂ;rmal and concludes that there is
TN Al et a0, "f"?ﬁﬁsk tRel
: ! f‘l T .a‘il\lfﬁ’v —f\' |l|$l "" hﬁ

based on thg‘_‘matenals ifom the we }g&} 1-54& ‘ ¢ '

R

V_;"‘;l.'l : R

Rk .
NN e .""' o

. -._. _.'.;." v~': LSS .. 8

broadcasters either cribbed or substantially echoed the p}ggqal’ 8 adv,tg:e thaﬁ ;eublw Iﬂdlq gup@qﬂ

B Y
.n,,n

will increase a.nunderwntar s public i n:‘nage "‘I‘M L wz%ms )Nl G & m@@t ummpte;\s.,‘ o

I [ 'u W

shoyld be mfcrmed that, as a generai matter, und ,tmg spots posluvely inflyence hsteners to

pumbase the underwriters’ pmduzts or semces Elevan Listed the fames of other existing

underwmm's as adwsed themanu d 13 tout omvi
b}’ i u.,..ﬂ A 7 ‘”ﬁﬁ £ mg ﬁ £ATR ga@hms of the
N i' w1 N YRR "‘ "’ i VA DI N \h %ﬂm;. }1}‘]""5, "&V"'I’;& ‘m! \'\»l i .
prubhc rad.m broadcasters audience asaselhn Dmt fm- ",' wtiting spof gﬁ%’h onge
T e it b NN o o NEAR T il .\, fan I‘h;ﬁ»h s, ;

'nmscapablc that public radip broadcastggyﬁ plw‘_gé}he Mgm% mp In, qgmmpngt&pgwlth
thelr rivals inicommercial broadcasﬂng Byen miore dramahc is that tlie bulk of ASCAP Exfu‘"bﬂ
312 purports 'tu nasTste the listories of individnal public radio hroadlca'sf:efs in soliciting sums for
“a.&varti&in;i’ in admitted campetition with their commercis] couuf,ér_p.’art:s.

ASCAP, having no pdwer of subpoena lor ng,ht of discoizery,' was deperident on the
happensmnce:cf Mr. Jeblow testifying to achieve the admission of ASCAP Extibit 24-%
Otherwise, the foregoing compsﬁlsons, S0 TéVﬁiizliDgl qf the jncreasix;gly: comumercial use of their
broadcast time by the public radio broadcasters; uould not be made.l Are the Panel and ASCAP to

bo denied similar information ps is set forth in ASCAP Exhibits 303, 305, 500 through 504, with
couyack 167077 [S@O011.00C) '
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be stricken. Thﬁ?“’.m mmﬁ%mmmmm mﬁt Asobe
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ASCAP, Public Broadcasters should hive made that challenge. d:lractly by pmdﬂmng ewdence to

the Gontrary

‘ [
pia 0 St Lor 0y, Y\i R A X Yoo s v . ¥
| ' B 4 ORI KUY g ' v dtioe . . ' YL '
n L A st el Bl PR 1 IR U " : Pt
, R .

1 T A st o g

W M [ BT 4 |" ){g;"v%d&l 3| ! FEF /f LN v
¢
' Lo 8 B PENCRRE N o ‘u“ ] 1 l'
N 1 ] 1 0
.

WHITE & CASE
1155 Avente of the Americas
New York, New York 100362787
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' o .. New York, New ¥ark 10023 -
212-621-6204 : o

" Beverly A. Willett, Esg,
ASCAP Building
One Lincolh Plaza Sixth Floor
© New York, New York 10023
. (212)'621-6289 .

Attorneys for ASCAP' .
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~ from vamms pubhc r%clm s}?,noﬂg fﬁd :

Wil kS
.vtfm\ ;M”fw*’dt 3, :
‘\‘L ?1»'“‘“ &."\w“'& R R

Comparison of ASCAP mmmm ,,gr.u;,dg & Busmess &

u

|-l!

are set out ioto six sect’iqns headed

(dealing witk FCC rules on underwriting).

The ﬁrsf substantive sec':tion, “Products & Packaging” includes articles concerming subjects

such as how a. statlon should go about choosing an underwnmng package to sell to corporahons

how to pnce rates, and how to forge a relationship with & particular shiow’s producer

The sewnd ‘substantive section, “Presenting & Prospectmg” presents material on how to

research the audience, putting together an underwriting kit, examples of underwriting program.‘s,

and how tb put together a sales'team and seek out underwiter prospects. Much of the wéb; page

information can be found within this section; particularly when the Guide gives examples of

underwriting kits and progrém.'&z. Accordingly in correlating the pages to the guide, most '

references will be from this section.

neveyark 44m8 [MU:DIDC'}
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. The ﬂnrd section, “Sn?ﬂing '& Seryicing” covers just that - how to go sbont selling the
p::odum;, foggmg relgﬂonships mth cistomiers, how 10 cold-call, meet and present.

Fmally, “Marketmg Planning” ) rewmmands w.me:thodfs for glannmg and goals,
The, Gmdﬂm% W‘i’}ﬁg Adeehan

i _ 4 &MM&@%:&%‘ﬁvﬁﬁﬁ%ﬁ%m%m

on how to best fmd undemrmers a.gq % %@W wg.bm ﬂ;lgwg]napters are examples
¢ N l"‘"‘&? i
+ 'J vu m
Ll’ﬁ "* p

of pltféhﬁg ai,d 'ﬁf{mnﬂ h 5 hgc;ﬁ i Lp;ld on the station webmteg For
TR ”E"fv,"hﬂ S A «é# ‘,:’,t‘,,:f :&5!.@"@\#4% k> 'u‘ xg.! "'- “.:».'3?5/ F
e 240 Gatached bl i W"m;’%l’% vt

: Eﬂm '}}p%‘h WM”‘““A“." vuzv\
‘!\ w ﬂ ‘l—J

Radm' are amkmgly similar 1o ; pagas IV-26-32 of the Guide, which is an gxcerpt from the

' Vermont Public Radio Undcwmmg K;lt { m};@q a}ngﬁ w11:]1 pes. IH 23-34 of the Guide a8

Exhlbﬂ: B). Tlns similarity pmnts 1o a cmml;;&mn th.m; t,,‘pe wqb pages are taken from the stations”

'-

actutal underwntmg Kits, 5

The Guide ppmer rts 9 ben gid 1o, Sations i raision vndereriting money by ephancing, . ., . ...
the stations ma:ketmg and salesmanshxp In fact, as qne shapter of the Guide makes clear (III |

65), “the raal reason a company would support [a] stanon would be to ulﬁmately sell more goods
or services at a proﬂt” (relevant portions attached as Exhibit C). To.aid stations in ramng
undervwtiting revenue, the Gmde instract stancms on what to joclude int underwrl’ung kits. The
web pages are Zporﬁo:us of Bas.ic 'underwﬁting kits, wbjch are discussed, with examples gi:v;n-?.

within the Guide,

nreya 240928 (56011 D0C]
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found in 1T 23-3 4 and IV 26-33 of the Guide, Tb&mshad; the followiog mfomauon

The Web Pages;fclalloﬁv a fan‘l

z-,(‘ § vaﬁn‘

b2 ” B
A L
rt‘wﬁ'/ ’MA ﬁ 8l “wt ¥ hbﬁ"w

, = . -/‘:‘b-‘ 5
GUJ;DEIH p% fadiani i

A“. e 1 ,(P,PPM Bﬁ A ,%

. Web - 615 m, 38,70, .105.,”21&2 R T T g e 4

B. Many PR hsteners hold a very pomnve image of compa.mas that support PR

e
’

Web - .10, .59, .106; .112, 121 130, 219, 237,. 244#.%43 25,

4,"‘/"". vl,l _‘4 1

S rm!‘-‘ .

C. Many PR hsteners safr that a eczmpany $ suppoxl of PR mﬂuences 1hem posmvely

on their decmon to buy the comm

(o ol v ant

e i ¥ [ : T"»( ".“.:‘ ' ,".'a'. T‘a i,,\','|“.r"‘l'¢ i
‘ ‘ ”"%'ﬂ “.%:’:‘:?.?n‘ ‘ i:.“’ !}:; :)5.'..-,‘{::71{%5‘,,%.‘" ,::‘,?' I"x Jhov (,.%.,'..io‘;.'._[ gl Y’

ch 10 59 107 ,}% }élﬁmg 219 237 244 5 :
: e i S sty 0

D. Underwnung hxah

' LG T,
. 1,
L '

r;redib'ility

. Web - 80, 106, .112, 237, 244, 248, 250

' Bold pages refer to pages W‘.lthln the Guide that paraIIel the mformatwn found within. the web
pages as indicated. | :

nsuyark 240318 [$622811.00C)
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IL . ' Highlighting the Ma.rkeﬁ'ng Eeneﬁts

GUIDE - I]1-1-6 15-16, 23-34 43-44 48, 66, 111 IV-S, 27

(R )

A That PR ads do not compete in the cluttered emaronment as commercial ads do

Wneb 10“‘ ZQ w"x "! %ﬁ I'l'“' ": R4 ke ‘ﬁﬁ“ﬁ"‘f i = ' = ek AIE
el 'amﬁwm TG e e S
: B :I‘outgng thq qual of audience (hi ucated W %vg y.umhamg , .

e " NT‘J‘THM %’ %f‘ D, 7-;7 :“ %ﬁu\&*w . .'-._‘l Lie”

l’ DML 3;‘,"‘"".% “"4:“\‘:‘ S:- "':E:;-.El A e sl @ '}i_‘,\“ @ ey 1T ) gy
treﬂds pr C"f?‘S.S.iﬁon&lSm x l\a if*}i’;m' 3 "J‘ P ey T iy N ﬁr‘ 3« (RN F?‘?’(} ssme;ly )
aware) b, | e ey ;»-W IREPRIIA Ltk WA P 1 ¢ ﬂwwa“‘“n, Ip.-—-. WHIge o ude L o ag
i Ve '- i v* 7?5'&'? "'i'&t—l %vw"‘"“ 14 -‘ 3 ?71153" ol :
. u ‘l '/ﬁ"‘ " "

Web - . 10, 33 80- 81 33-34 105- 107 m, 130, 133 4@4,,;;9 ,z;; 233-234, 231,

ac ).'qun lain s

»

L SR g IO PRSIty s e PR
i i) i \ -:‘ --.. ;.. “J‘"ﬁ \W%ﬁjﬁ",i&_v’?@ h.’fg&-' T’?fﬁ.f I?%“ﬁgg“ ‘ |" ; l .
G Stressmg that PRadsare ch¢apqrthanmmme;malads ;
Web - 70 237

'

I Notmg that PR has less rwtenzr tuneout

Web - .70, 130 FXonty

o. How I;Jn'dm' ‘jgg W;)rkg
GUIDE - II1-23-34, 45; V-2, 28:29.
A Leoghotad '
Web - .59, 70, .81, .102, 13‘1', 172, 220, 228, 240, 249
B. Co::tant (slogan, pmduc’rjsemae descnptmn company lIocation) .
Web - .59, .70, 81, .102, .131,.172, 220, 228, 240, 249
C.' :Play time (e.g. ability to rotate ads as oﬁeﬁ as company wishes - the game.trifﬁc as

with commercial)

Rewyerk 2QI7 (624011 DOC)
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| n Exceptiorjal Investment!

" Vermont Public Radio is non-comimercial and is supported by thousands
of individuals and businesses such as yours. Wher you hriderwrite VPR,
your support is acknowledged on the air, These underwriting messages
haye 2 great imipact on our listeners and create a positive image for ypur
company with this very desirable audience, ;

59.1% of VPR members surveyed would be more apt to purchase the

products or services of businesses which support VPR than those which
do not. :

' On-air underwriting announcements associate your business with the
quality programming'on Vermont Public Radis. Recent surveys indicate
that listeners remember your company riame, think positively about your
business's support for public radio and are jnfluenced by this association in
their decision to purchase your products or services. '

T T Ve ¢
e et ;E'”“l" .)‘:?’g{' w:fd;,j’,,. - ':'ﬂ\j ‘1“’:45 ‘/},I o E;,Jl“ B l*‘di‘;"‘;ﬁ . [
; DR [ R 1
23] &&'fl};lgg :.I,I "fgb\m!. “éj%:‘."\m {*:, 3 g:'ﬂ&;ﬂm%‘h', ;‘L!‘I!,",:“,?”“ §l.¢} »i,

.

1T AT AT RE T Yk
Busimesses and corporations surveyed about their underwriting identified

ﬂ N s TS S i draip \f‘ﬁ'??‘:’l?"ii\fﬁ‘}‘m"“"Q?‘((' -.I‘?_ LC R TR
BT g OV iyt SR v A Nk S R VTR
e R T R b L 2‘.3-(3&"15.’“’”3'«“? EUEE Y
1. Companigs see underwriting as a parallel to advertisidg, a .

cost-effective way 10 put their company’

s nAme befon; an audience
of well-educated. pr fessional and a '

nt consumers, .

T TN

‘2. Because publio radio enriches the quality of life, they view thefr
SUpport 2s 2 contribution to the community where they do busiress,
as js their giving to the United Way or a local arts group, and find it’
creatés good will. : | ‘

3. Underwriting enhances the company's image among employees and
+ shaveholders, demopstrates a commitmert to Support an important
institution and augments jts public relatians Jrograms. :
Underwriting Policy and Plans
* VPR's Undgwaiting Policy’ .
¥ We have two major underwriting eateégories: d Total Audience

* contribution is the most reasonably priced and most flexible way.to
underwrite the programming on f‘fex‘rnong Public Radio, while -
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Undermwriting VPR , * ~

ﬁnp:l/www.cdxmﬁmmW'FRJum;lcm

‘ Sg:esxal Focus contributions allow you to show your suppprt for

' bo. VP.R’S smgular udlenceP oﬁle ) . ,
. . ' “veys w’-l. | l- .4?5A-1<,ﬁ4'- -rs [ ' ' ' , ' .

oL For ﬂmher information, please contact Robm Tumau Development e
\ Manger for VPR via email at mm@mmm or by Phone 2t (802) .
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VPR Undenwriting Palicy htpe/fsaitsconasiser.ney VPR potic:

¥f| ermont Public Radic secks underwriting representing a broad

| spectrum of funding sources. All finding sources are considered.
However, potential conflict of interest and possible listener

m]sgcrcc u 0 or confusior regardmg the fupder’s role and/or influence on

programming will be considered in aceepting or rejecting underwriting.

Vermont Public Radio does not allow underwriting annourcements that

pmmote 2 political candidate or positions on public policy.

uidelines for Undemnhng Announcements

Underwntera of the progranmung on Vermont Public Radin are legzlly
' required to be identified, Although contributérs receive on-air
acknowledgements, the Federal Communications Commission has
. uneguivocally stated that such acknowledgements miay be made “for *
identification purposes only and should not promete the contributor's
products, serviges, or company.” Accordingly, SHCh ARAQUBRAIMEEPEY .
ot contain compararive or qualitarive descnptmns prige information,
calls to actlo%or yndu nqg,pt;sl]m buy, sell, rent oy, Igase
Vel g miy‘h‘.@é"‘mﬂlm mw‘w{immm.lwm'i‘fsﬁhwlbup.nl» mmﬁ A el s T I SN
' 'FCC guideBnes provide tha “...donar acknowledgements wrilized by
public broadecasters may mclude (1) logos or slogans which identify and do
not 2?&!!19&9&&).129&@3. leélu# neptral descriptions of a product hnﬂ
or“s,w i M%,}W v ‘ : ) 4 JDAnes and pmdus:z Q:.Sma,cg.hsmlgs.
' G AR ) "4 G

“h ‘ X W 4
! aley .(A g

. fall ‘(f { ' :
i C FCE gl d,ﬂsn%am&ﬁcﬂémmmm nonsommersial statious fram. :
oo broadcasting announcements that promote the sale of goods and services
l Qf for-profit enntxes  ip exchange for consxderauon  paid, t% e.,s;@tmn
ntw albiaes, n-;--{ 11 : il ‘zf ¥
. A \q'i.f |rh;\|| ,M' u,(iy{"r ' \I K"rﬂ i jL“ el i el VL "SH‘J.}:uI;ﬂ.“r—
On Vermont Publ;o Radio, your underwnnng announcemept must be one,
sentexice of twenty wirds or less and can staté your name, loeationand -
S describe your product or service without making a qualitative,
comparatiye or prometignal statement. Phone nymbers are permitted, and
- each digit counts as one word, The company's name may appear anly once
l C in each announcement. and 1ha words “you*, "your", “we" and “our" are
! Y

‘lL’M 3,

4 JLe - Tt " (FHH‘I b
s b &me DT W & 3¢ )

; Follmmng an mtroductory phrase ("Portions of today's programmmg are
' made pogsible by our contributing listeners and by...*), an announcement

ﬁ“ﬁ*‘t sadasl 1{@4&, gREPlE,

STEATIE N

s P00
‘At -"l»

1

o Wﬂhﬁm&iﬁﬂ&mdwﬁmmmmqm o, h@wumws
R zmd a.rchery acce§soﬂ¢s in Brattlebaro "Vepmont.

ack to the Underwritin R page :
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UNDERWRITING IDEAS FOR SUCCESS '
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Veormont Public, Radlo is non-eomniereial, however the Underwriting messages you hear
maké an Inpact onl the lsierars 20d greate @ pesitive image foF your company.
[ SN LN P+ S A S A A B . o
The on-gir anpopnsements dircetly agsgeiars ydur bnsiness with the'quality programming on
Vermonv Publie Radip. Reeent surveys dndicute that listeners venembar your company
, . namg, think positively abaut the fact that yaur businoss supgans public radio, ad arc '
infuciced Y 65 BSOSO S FUSRNR ERIGIT BRI RS8P NF T
' UNDERWRITING I5 AN EFFECTIVE, PUBLIC ’

| 1+ REAHONS PREORTUNITK

When businesses and cémnra:lups weie susveyad aboiu their underwriting, thoy idenufied
threo signifigai bemefitss ., .,

e . " 1. Companjed sea Underwritiog as & paallel fo aﬂvmi.sing, a cost affecrive way Ld put 1eir
compsry, name, befare #n aygignge. ol well-edugaiad, genfessionsl qad sifiens copsumers.

v

AT

2. 'n':ay view their support as g eomiribution to 1hd community whers ziicy do husiasss, juse 25

they would give I thé United Way or 2 local arts grovp, Public radie coriches the goality of lifs

with cutstandivg prograoms, ' , .
’ N Y L f p

3, They build gocdwill, enbance their image among craployses and shareholders, demenstraic .
a commjtment 1A soppott 4 quallyy Insgiputian, and augmon: their public relntions program. .

' YOUR UNDERWRITING ANNOUNCEMENTS -
‘ ; : ARE ASSOCIATED $ITH EXCEPTIONAL PROGRAMS -
) ' Adf underwritlng announcemént can include your name, location ayid deseribe ynl:mx‘ product or v !
'SOrvice wh‘h'ou; making a guali(ative or a promotiona! statement in the en-air acknewledgemont, Co

An undgrwiiting anoouncement might sead as. follows:

'Farﬂar‘u of raday's _pwgrammz'n'g cre made possibla by the generosity of Willlam Tell
praducts, manufacturer of bave, amows and archery cgcessories: in Bratilebord,
Vermont." ' . :

Wa can work with you o crema the dpprapriatc non-eomuierelal medsage that is within 1he
puidelines siated, Tour message has ag impacy on the audiencs by being annovitezd tollowing
or preceding an uninterrupted program.

o~

.VERMONT PUBLIC RADIO UNDERWRITING KIT INSERTS - .
' . Benefifs Dosctiption
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‘ . The most recant surecy of the ménibership of ¥eament Publlc Ridio
. shows hs singular quality. Our Usteness see afuene, well-educatend,
' . leaders in business and their communlués, vitally lntorested io the ars
and in public affirs, and jpvojved in spons and outdoor 2cetvites,
. . Vermant Fublic Radio reaches a wrakly cume audiencs rstimated ar over
v : ’ 130,000 Hsicaers in Vermont, New Hampohize, Masaachusetes, Now
York, southiern Quebeg and Monceeal and ¢ tow the mast istencdero

| cr . dlbangodinVegmont ...

el

'
)
' ‘- ¢ w4

a OUR LISTENERS ARE MATUEE
’ 44.1% ars 25 - 49 years old

| . 26.8% are 50 - 64 yeary old : ) . ,
. ' 28.5% am: 65+ yearz old .o . .
, ' «  THEY ARE EXIREMFELY WELLFDUCATED
, : #5.1% Hold a callege degree . ‘
560 did pospgraduate smdy s

. "THEX HAVE ABOVE-AVERAGE ANNUAL HOUSFHOLD INCOME
Co ) 16.6%  $25,000 - §34,999 . .
! 19.4% ' $35,000 - $45,999 R
' 384% $50,000 - $59,000

15.9% $100,000+

) | ' IN THE PAST YEAR:. .,
' 90.3% dincd out ' ' 86.5% gardened

! 85.7% visted = miuseum B3.4% weas to the movies «

80.0% went hiking e 74 A% attended Bvo theaere
; ‘ - 68.6% went cross<ouptry skilag £4.3% went po craft Bdrs
' , 64.15% went 1o classteal miusle concans' * £3,1% purchased goummct ods
: '§7.1% purchased sporing goads 57.0% wens cycling

84.6% went boating/salllng 53.5% wrmt cinoelng

48 4% weny campidg . ' 48.0% bought fine winen
45.3% exsrclsed 4t a bealts b 44,89 bought promium beers
£2.1% bought audlofidas equipment 343% wedt downhiil siding

' 32.7% played wennls 26.8% boupht compuyrers

o T APISe SPRSTREATIRe e N g -uh‘ﬂklﬁgnr-w'm:,-rprr:mmammmm:mm.wm '

VERMONT PUBLIC RADIO UNDERWRITING KIT INGERTE e

. VPR Audience Descripfion

4
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% SPECIAL FOCUS UNDERWRITING

 Bpedal Focus Plans erable you to farget a specific andisnce by choosing the programs &

which some of your announcements will appear, With thiess plans, one-tiind of your
annopnezments cach week are placed ducing any of the premium istening times Hsrad balow
" ar in pihter programs whieh you chopse, The remuining rteomonts ot hmughont ©

e VPR sebedule allowlag you (n:ﬁ:hlhnﬁ:ﬂmgﬂnf’\’ﬂmoml’uhﬁcmwysuum

-

E‘ ‘i III i ﬂ .

Moxning Editlon 6:00 - 9:00 am Monday - Friday
Fresh Alr/All SThings Conslderml 400 - 6:30 pam Mooday ~ Friday
Weekend Edicon E:00 - 10:00 an.  Samuday - Sunday
Qarrizon Kelllor Show 6:00 - 800 pm.  Samrday

'

.Special Focus Plans are svailable for & minfmumg of 13 mns:.:uﬁvc weeks There is a 5%
digeniint for 52-weck plans.
ELAN #1; Nins anndinesnients per week at §16 per mou:'zceqmm
' . Bweeka 26 weeks 52 weeks
! Cont 51,872 53,744 , 57,113

' PIAN #2; 5ix sanouncemesns per w;ck at $17 par anaofinesment

[ ' 13weeks lZﬁ wreeky 52 veeks
| . Con sis26 . sz s
i ' PLAN #3: Thres mmmr; e weck at 519 par announcement
: . fwmks  Zeweeks 52 weeks
" Cos 1 s14 32,315

FEEETESNEMCIMATCTIIYTENN GUARANTEED FIXED POSITION ANNOUNCEMENTS

G‘rummeéd,ﬂxed Pposition underwridng n.:'mnu.nc:mcm are dvailable at a flat mis of $30
per amnouncement.  Underuriter requests for specific positions ars mubject 1o availlabiliny,

, Sd-werk rates shoum, include discount. AN ratey are net to Vermant Public Radia

'VERMONT PUBLIC RADIO UNDERWRITING KIT INGERTS
VPR Undsrurifing Opfion: Special Foous, Undenarifing

-

V-28 Seliing & Sepvicing Public Radio Business & Corperate Support Sluccess Guide
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UNDERWRITING 1DEAS FOR SUCCESS
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PEIGRN TOTAL AUDIENCE PLAN DNDERwthG '

Tho Toral Audisnes Plan {s Vermony Public Radip’s most reasonably priced add mast
. flaxiblc plap for undereriing You miy chodse as fow ms 0ns Or as ‘many as kea

sudounsemaents per weak under this plin.

Your uaderwriting announrements will rotits througbout all ¢f tHe programming on VPE,

incfuding popular news programs, cvering, weekday and weekend px’ogr.ammmg. The

romunn is desigred 10 reach all the sepments af our l.\stanmg audi:ntﬂ.

Thcrq js a ST ducmmt M %JJ Sz‘W‘?ﬂk le : . ! I

<O

$15.00 per amnounesment

Weekly Schedsde T = 4 5x

' SEWes 0 ST SIABE,  SmS Sh964  SBNS
16 Weeks | . $390 780 SL70 51560 51950
f GWeeks ' . 515 539 5585 5780 0 8975
i
Weelly Schelute  * g, 1w 8 & 105
SWeels . Sas | sEMT 8598 56,669 $7410
, 26 Weeid '+ o340 w270 4120 . 53510 53,900
X 13 Weeds SLf0 51368 1560 5,755 §1950
i ‘ jzuaklmu:ﬁﬂwnm:mdcﬁ%,d#wwm All,mzsmmm. Vermarnt Public Radic,

23t LA T T T e S T P e

VERMDNT Puaue RAI})IO UNDERWRIT]HG KIT, maERm o
VPR Underwriting Optiorni: Tofgl Audience Plan Undarwrrﬂng

VAR

L

'
' f l}

o

Prepared by Liebold & Agsoniates, [no. . ' 8oling & Servicing 1V-29
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, Living orn Earth 13 2 weekly ;Subl.h: ﬂd.io news magazine abour the pcaph:
o .o . and polies of cavironmental change, 1t is one of the most lmpociant new
publis radio programs and its 2ecepiince hig been unpra:edmted. {e nowr
alrx-qn gver 200 NPR spidons mﬂwﬂfﬁc-
Io he zo-lyur wadivon of Nadonzl Publle Radio news, Living on Edrth
bring high quality, balanesd mpdnmg on the environment 1o public radio
. Usteners on 2 conaisieny basis, The sedos provides indoprh coverage of
: such envicorrmmtal lsstics 25 bindiversity, sustanable developrment, and
clgade change, It exgming the cholces lavolved In such eritlcal ace2s 29
cconomiz development, axic subsrances, wasie managoment sod enesgy
. reowrees: Living on Earth his hecoms an Imparmnt source: of information
' zboulamn the cavironmeor a5 will a5 an Ln-dcprh resouecs for those seckday o
, morx.

Liviag'cn Sarth |3 heard evecy Mondizy evening from 6: 50 p.m. ol 7:00 p.m.
dn ¥Yeemant Pu;:uﬁ lilqd}o . . ' o
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o uvmg‘anm:huffcuawrpammapodsordwUWDPWtuml:ymm
an tnwolved 2nd active zegmens of she reglon's eleizenty, people who are
conecrned ahour the enviconmene and who age eager 0 lezrn moro about
o the oritical chofess thar Boe us all’ Tha:o:paﬂmsgonmrwﬂlmdw
m:umcpmuddmuimpmmmmdwﬂbcmwmm ' )
e promotinnal innouncements sach week,
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UNDERWRITING IDEAS FOR SUQCESS
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UNDERWRITING SOURCES: T s

. Vermont Public Radin sceics underwvridag reprosenring a broad spectim of funding sonrees,
. All funding saureey are comsidered. Hiwaver, potental conflice of intarest aud ‘problems.
. af listoner misperception, confusion, or similar reasons regarding tho funders role and/or
'  influencs oa progrmming will bo considered in accrpring or rejacing Gnderwiitog

' . IDENTIFICATION OF UNDERWRITERS: . -

' ' !Jn&‘ln‘ﬂkritém of 1he programming on Vermant Public Radio ars lagally required 10 ba
idendfied. " Alhough comributers recvive oo-air ackoowledgemanfs, the Federal

FCC guiddline provide thag '_dunnr'acknuwledgcmcnn urilizad by publie beoadeasters mzy
indyde (1) Joges or slogans which jdcatify and dn noty pramiose, (%) locrion, (3) valug
w@&cf_uipdon,x of 2 product Lios or asrvice, (4) brand and tade names and praduct ar
terviep |isrings” ' : '

FCC  piidelines specifically prohibift nomeamenzycia) sm:ipn.-. from

, iQuotitcemnents 1hag promo Ne sale of poods dnd ‘Df’fﬂr'wnﬁtmﬂﬂﬂhm::
: or consideration paid 10 the szadan, Vormon Pobilic Radio docs nor alfow underwrliidg
. annoymeccments thaz proxuote a politic{ candidare or posidans on publie polisy.

On Vermout Fublic Radio, you! tndéswriting annpuneoment c stags your tams, loction
add describe your product or servids withowr maldng a gqualitarivs, comparative or
pmr;-nliunal stztement. Phono oumbers are permined, and each jumber counts 4s one
wor) . , '

Fonawir:lg tHe p.'equirnd htmiducmr!;' phrase, the announcament of lom than ywanty woyds
Faight read as this exzmple: ' ‘

I 0 ! ' 0
y: "Fortions of Today’s propranpning ars made possible by Willizm Tell Producn,
\ @mﬁmmubnmmdudurymﬂsi?MMVm'
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~ VERMONT PUBLIC RADIO UNDERWRITING KIT INGERTS

"
va bt Ju e e =ws ‘e
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UNDERWRITING IDEAS, FOR SUCCESS

A & B Morers

Acceny Travel

Almarxin Volve '

Amllpmu:d Culrure
Warka

Amcrican Tl Fotivaly

¢ Assoeciates if Oral

+ Susgszy
Banknorth Grouy

: Banon A¢ Boardman

Interiors

Bre Book Shop’

Begr Pond Henks

Blue Crosr'and Blus
Shiald

Hoapd & Padkey

BotiomeUp Diapes
Sarvice

Bﬂlﬂnd‘l Ol‘

Bourpe’s Tesaco Service

The Brardebors Rerpear

The Brfish Clackmaker

Brown and Jmlr.in.w
Colfee

Mmhw Bur:h
Furrinure

Bu.dmgmn Glhgc

Burlmswn Frex Prtss

Bulingron Vialin Shop

3y;uun Baaks

Calverr Grow

Cariblbean Clear

| Catamoups Family

Cenuer
CDI, 't
Ceatrul Vesmanr Publle

Sexvien
[ mPuanhSm

Ci'u.:.umn and Bem
Booksellers

Chemical Wase
Maruyrnent

Chimrerudm Bank

Chureh and Main

Advertiving
The Chocolate Shap

| Clean ¥icd Group

Clarsaer Bloation:
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VPR S 1993 Underwnj:ers | ‘

The businotscs and individuals who supporsed’

Vermonz Public Radld through ia underwriring program provided

almoss 30 parcéns of the annual opcraring budges in 1993,

Gold Hollow Gder Ml

Cdmmiiry Callege of
Vermnax

Cammuniry Health
Plan '

Conmart Ciutram Brasy

e

Danny Dover Piano

, Servicg

Dzn Hill Matos

Duja Vis Cale

Deparumeat of
Edurativn

Dleslgrer Gold

'\ Didizr Debmas

Phatcgraphy
Edgemnrks Dleplays
"Tony and Dona Egan
Flag Ins
Elfis Mugic.

' Puvex Femea

Evergrom Gardena
F:;Ed‘ngnnin Ford

Toyora
£ H. Gillingham and
S

nx

First Veaeaang Bink

Flyrn Thearsz

Ford Infuradce

Franklin Laroflls Bank

Frederick johneon Piano
Shoremoom

Fuschyocr Sougdifft
Gallery

Gallery Norhupar

Calloway Real Edaez

Ghagdeners Supply

Glends wnd Mircheil
Ganden Decigr

Gadtied Collegs
Golf and SI4 Warshouse

Grafmn Fands Crox
Counery Ski Canter

' Gmﬁnn ¥illage Chewse

VPR would Like 1o say vhank you 1o the following rupparsers
Grten Moudtain A Madanal §ifu
and Friming Nuw Enghind Culinary |
Gicen Mbungin Fomer Instisuce
Grotiman and Jazabs New England Finics
. Dr Koafar Haphkeddr New Englad Jecp Bagle
Hanover Conamer Coop |, Deailerd Assaclacion
Harrtogtan's Joweler MNordiz Toyew
Brucoand Carol Hewire  Narhahirg Books
Hilwon Hema Cenuzr The Old Tavamn at
Hiscoric Wicdsar Grfton
Hapkins Book Shop Onian River Spons
1M Qp:ommv: Axtaritic
Jnn ac M i i M Nm.ﬂ:l
International Paper ,
Company Paul, Frank and Cnﬁlru
JBY, Ine Pauliric’s
1K Adaons The Pey Rotuimang
Jaha A, Biusell Corp, Goug
J umxinn Foama Shqp Perslyn (Cardens
Kclliher Samers Perey Pap Qdonead Rugs
iGmball Uniton Pisile Shuzeer Flouer
Acxdemy Shep .
King Avthur Flour Ph;:m:n Kirhy and
Lake Champhaia Forda
Lang Axsociare l‘ol.ludnn Saludans
Leavin Auodisio Pmfesional Canas
Lilic Hedge Book Shep  Pusgey Schoal
Loang Diacancs Norch Repeographic of tlow
Marble Badle Englaad
Marboro College Rewofiirion
Manhs Dicbold Rzl Rivendcd! Books
Bure Rolxon Bilgen
Matsin Audeiaro Archireced
My Newrh Amcticass Roso-Roarer
McSdoy MeCoy and  Saxyy Andémed.
Company Waliney and Sunshine
MCHY Caip Schumasher
Meorelt | te Paluing ind Deoalng
Millstons Réusurans Seventh Geneauica
Milne Traved Retajl Seore
Dit. Jan Mishcon Shelburao Farma
Mowissille Harduare Simem Proited
Maunx Azcumey Skein,Domain
Hepinal Sihans
Mudc Sand Sauhern Yomunt
Eduagtion Cenrey

Lompany

Sum‘h Fomlrer D:g.lmc

qua-‘[io Josxder !
Syramerrer Lonipany
Syaterny Plus Compucers

“Til-Nerdic Toyow
Typate Company
Ulrimae Reflevriona
Ulsich Waldrnarin
Custom Tuilse
Unadills Theacre
Unicom
Unian Bank
Universdty of Vermang
Continuing Education
Upper Valley Catpes

Cepter
Upper Valley Food
Coap ;
Venrure Asvociara
Vemtone Asademy |, -~
Vermoar Anelgiua
Dalers Assoclatinn
Vermont Bank Shop

' ‘The Yamam Country

Srate
Vermong Fund Advisarn
Vermone

Vermant Hisoriczl

Soday .
Yorndne Natipnal Bank
Vzrmuont Radlologia |
Vermory Sofpware
Varmant Yornaealar
Vermons Womon's

Health-Caaeer

Aoy Gilborr Myrrs

W
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o UNDERWRITING IDEAS FOR SUCCESS
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£ < - The Writish Clockmaker,, | gl
Vsl s il RAvasoun Batet ¢3amn i .
i, : 3 18W LT STRERT [ g
. Mrerant. VERMonT osteag l }
. TELEPMONY Uali kit 1370 . .
e 1. 7 - ' .
G 3 ML Fred HiT ‘ : g Z i
\ , ' Veérmont Pebljc Ridio & b
: 162.9 Elhan Aliea.Avenus : 2L 10 3
q, b Col:nutqr_,‘m" D5ddé : i ' . .
i ' % 291N Noveaber 199) = f
H Dsar Fred: . Ay a - i 2\
) L Enclodsd is (hs new contract f9r my underuriving schegule for 31992,
. ' i

1 never draamed whan 1 started underwrlting ia February 991 that st

i would ‘generats suen good will. Peagle. litera)ly atop me in the sirset o
telopnona me to thamk me for “supparting punlic rmlo' ,Or Snelr favorles
Pragrumwa.iMakes me feq) tike & philanthrogist

But., whiie '»u-:uc may bf jts ewn rauargY undérwriting has provad 16 be g
; Lhie mp3g effectrve form gf ddvertising | have euer done, beating out
Bigazine display ads nd direct mail prwntlons many 1imes autr. ' 4

ﬁdmludly. mIbe i3 AA unususl busnnss 4nd ane that lengs ‘(snlf 4

unigquely 10 the )istener profile oF publie Yroadcasting, Houewver, to ‘
: have abiairad thrse results la, td date, tep months of underwriting in a

seripus rncuunn I3 redarkable and far borond &7 sapactatlons,

Thapk rou lor al} your uusunze..,

ke 'y 33 e 1 +

PR TETE IR e P U DY TSI

: VERMONT PUBLIC RADIO UNDERWRITING KIT INSERT8

-

: 2 ML VPR Un;l\anyrifer Testimonial o 2

!

Prepared by Liebold & Associstes, Inc. - ; " Belling & Bervicing, IV-33

/)

1430 Xvd AN 41T D¥M NOU4

P . LWL, Y

9€ d €09¢LE09GE 'ON/LY: 9l "18/L0+L1 86 ,0¢ 70 (NOW)



.

"Zh"/l ae 5

e )
! @&%E’Wtﬁ w

" IM’% .!ﬁ!m h:ﬁwmhl&gﬂ i‘\- "\' [ ‘H"{I' ﬂc’ "W ‘; [" , ‘: ’ [ “"2"‘-‘

A’ §
Pelk 1y 1 R
i:: "ﬂ‘ﬂ "‘E? é}éﬂ

."‘:'v‘ 1

G o A “lnnﬁm‘(‘m.l-l)i;

noa Nty
R I ‘wu- g "'ﬂ“"i&
e e A '54:"@7 'gu -463 }%lg "‘QM}}J il TR

o 1 ith comperition increasing for every dollar earm.arked for promo-

Co. .Jmm,fegﬂmmmum selations, public fadio staiona aged.
" . t.o ' u-,?.n%ﬁum °’m%% memyknm iﬁkamm

‘ . 1 themselves 2s 2 vizble “medig lmxf
PN vt g M e s T Y kaa s T

’ ?Iﬂ},’;ﬁh“ﬁ cagomﬂonsmrel& offﬂrmw_ .,"w sy chilanth ... .

- ' srandpaint. Their mreres; in underwnung saar.ma e hg mﬂrﬁ vm;h fa:wr—
able. pasmorung znd ma.rkeg:mgt rhemsclves wxrhjn our targeted :-,l,qdl,sncc
" niche,'A professional media kit can impact dccision mz.kers 10 consider

"your srarion as an effecnvc £3ns o
. R KRR ? Ahiere, TnsepEs.

LS Ye‘“"m-MMWWMUMWEMMWM% mmmsmmx Mzgqt i,
formasto 2l news and nfocmari Mnmmm%m Ca
. Voot BRIV RS " v (B g i "m B3 ehxmh i Se de ]
: jazz: Along with reevaluating 4 e the..
, . YR el MRS TT R b : . S0 I, el UL L

. L e Eﬁb‘ﬁmﬁwfxﬂﬁﬂr&w”w“ m@mmmmﬁm% o
. overall etn.bj.h Xali .

[ S NP f:.wum P AL -

gosxdoned
id P l\ﬂhu‘ml o}

xgormnmes for CD x - ATy
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THE MEDIA KIT BRI | S

. © ' Developing a media kit for publu: radio is one of the hest exercises in "
. markering a development director can undertake. It makes you focus ori |
C the sellmg points of pyiblic ridip, and consider hgw 19, ﬂﬂﬁkﬁgﬁ (= cE Ly
- presenrarion. By dmn% 2, yQu gcvirelap q:,leamrnmmmme message
‘ poinis for presenting your station to prospective vaderwiters. A
: professional media kit adds credibility to your stagion among. Mmmalg L
making theuﬂdawﬂuuzfmedmbwdemwnq Bylooking more " .
pmfasmnal, you're tak::n miore seriously as a real pln;rar in the :gaxkct_ .

To begm, :ake a close look at your cumpedﬂoq. Look ay n:w&gﬂm .
magazines, relevision stations, business puhblicarions, commercial radio,
. billboard companies, commumty events and other non-profits. Garher as

. ' '
f

1i1-22 Prs‘aanﬁl?g &« Prospecling, . Public Radio Business & Corparets Support Success Guide, |
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. WUWM'E UNDERWRITING/MEDIA KIT

many local media Lirs as possible and critique their contenr and design. 1
f This exercise will help you berrer undalstami your n;;;,;m and Lhc mchc;

VO RN ST, LA B

‘ ! , YDU OCC’%E‘? J [ ) -3 !.,u) voadl
R L m, i . k'\' ' FRL T 'k
, ' ' e \{ 3 ‘g&:ﬁ:ﬁ\‘, s ‘}}\.-txr{i o ; i "*‘E“w %@' AL
™ ' Remember 10 exz.mine medna kits. fmm public radio srations in other
mackers. You')l find an amazing amount of work hag already been done
for you. Simply retooling existing mformanon to fit your own marker .
' make be all that is nec&ssary for some elements. This process is ezpecia.lly e
, imporrant if you have e
b R 11
RS fita s
. b x,,r. Hs..n’ .' k ™ 33y i 4 i
. : : i
WHAT 10 mcmqs IN THE K17 : AL ST
t *'" 2 o h o by . 1.,.(,.11 s 5 " WL ) 4 Coa o, L
. . - . ?'f ot -M-*-’»H#"‘i“ e ]\ "_,"y,“;_ ,ﬁ{;‘kﬁ‘r%:é'%l i "I i %L 2 duby 1\5 A &Iéﬁsh e AM’%*;PEI&‘*HE’@U%@%"# 3 it "' h‘i‘ ST " ",
:  What should you include? When deciding on the mateqa,la faryour kit, ., . "\
. . consider'shar will help a porential underwriter make a0 informed, ~ :
; ' decision about addmg your sfation co thf;i.r ovem.].l markgzing, plan. Hcre ;
\ ' ' ms; l;llﬂ rec ] 1] ’ S ldlh ’ - al ik o ! ’}l“.f“ 'ch_ ‘,,.‘. .'
' ' ! N » .r:" "“ I/J[x'mu'ﬁ" J@ Etyer ’k%n‘t“ £ '*)Al lﬁ‘ ! '%.(:“.):“ v ‘, .
’ ' LN l'| . b‘,oh'h‘ el veq l‘ .

S
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au enr.'e demog,ra ph Nati ,

| e R S RSTHISRARNER. .. .
. o C cunderWri' Vo

RN et et e = TRV S
o . . l mcssage peims abor the value of ubhc m@g@gd,“h‘gwmme

Suwy T‘D'!l"fﬂnl -nmmﬂ-u\nmn# l’l‘f’! R h
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1
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o H stadon nesbslcrser

Your audxence demogmphl. offer c tremendous gelling points for
. ' ! Pprospective undﬂrwntem, For our kit, we wanted rhe detail ayailable from - .
' MediaAudir. This informarion enabled us to graphically d:splzjr— using ' e
. pie charts —. staristics oq_clt;_x_-magdlenca A8, income, educarian, an, ‘ ' !
. occupation. We gafthﬁr addirional data from MediaAndir ro custom. ta.i.lmr ‘ :
' ' an appeal based on spccnﬁc consum:r traits for individual undcrwnﬂng . . '
prospects, This informaﬂnn also helps us o understand and fm:zhcr . : i
dcﬁncthcsmﬂonsposiﬂonaudadmme m Yairke PR . I}

,Igm,'* i f oL

[

.
KR mwm k“:(.{.ﬁg 30 (,, v’“
L 1 I 4 h A
' ' R I Q o
" M -l‘ o
Y e
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WUWM'S UNDERWRITING/MEDIA KIT

]

3 i sl S bl ane il e ok vies

R, our rate

e 5 ey ;.'ru 1y ﬁﬂ'i"'ﬁﬁﬁlﬂﬁ
uﬂ etwn[m S

d is 2 selline point.

clﬁdules and hgnccs relatcto : ro —— ‘

,memm
Gﬂ&.&afr%ﬂmm,ﬁémmw,; L

Hill

s jo secure &gam&mwm owblic. .

'fefatms ang ‘fmﬂksa'ﬂamﬂ.m designing the kit — sings, they'ts

B e, W"%’:&mﬂ&mmmmm”

ush cncdto Qowh 2

o e

business. Be sure mdgm. crt;du to the peaple who belped you, hath on

155 ij&mme ;smm,mg

- %’%%mﬂsmm%m 'l find i3 shat the:
?ﬁcng will bg mtsrutsg in ’

knowthﬂ.r ur kit will pive

BAEEE&..EB;&RIE‘?WR}‘?Q They

g mmmw;m

the kit and on air. This i is actremcly importan to counrer objections from

“donors regarding whar might appear to be an excess gost, Since a project
of this magnitude can easily cost $20,000 to $25,000, it’s a great feeling
to be able tosayizwas all donated.

USING THE KIT

Use your kit every. cbmcc -you have! It oI, a greax first i:np.rmsmn. Put

copies of your kit io, Gbﬁhﬂnds ofm.edhbuymz:thcadagcnacsmymu
markeér Give qum 10 thﬁ.m: ars organizations in town. Remembher,
they all have advertising budgew, wo, and there’s no reason whyyau

shouldn t be an inte_gral pm of their markcmg mmpsug:s

5 :

n-24 ,Pwng & Prospecting
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WUWM’'S UNDERWRITING/MEDIA KIT

p £ o e mwwmmawﬁmwlmmsmhuﬁﬂma m'- Flg: o .
Mrnw‘,.m s E
e h%m M

| , . decision, ‘J{F.‘ enbiance the fdawwz.u'o i you've cat Mﬂmmm .
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UNDERWRITING CREDITS
A.Ir.bough memsages are seldom mopetum 15 secands long, underwrises have E
sufficient e to clearly iderify themselves, provids locaian infsrmation, and
— often — 1 “valuz-nenml’ dsseviption of thetr produns of Sevices, . .
ThCWMxnﬁwﬂlhcthpywmﬂzbnmcmmiﬁngthucupy!mda
prefesional onalr announcer wll recond the message at no additional change ' E
for taleat or proeuction Scilies,
' SOMETYPICAL .' E
Thisportlon of VUV Hilucubea Public ' Piaguone tondseaping, larveporzacd
Hadg;rd;nmwmﬁ'mwfcbﬁ buxciscipe dasipm and conrracting . . : E
American - dasipning ' tion, plandng a6 muinereaet seviees fof
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log, vz 200 fro onfy personat Ananen| GIEx Harvess Bread Cowvifrarry, Jocasad In ' E
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1 WUWM FMB89. 7
 MILWAUKEE PUBLIC RADIO A |

" i WEEKLYAUDIENCE DISTRIBUTION

" WUWM is the chaice among Adulls 25-54 .
for in-depth news aad information. This :
! 1 muech gsoughi-afier consumer group
' -compriscs nearly 73 percent of WUWM's
. 1013} andience. When your undarwriting
message airs on WUWM, your company is
3 identified with gualivty publie radia ,
progrzmming. . . .

) { A8 (1268 AIB-ZAG.I%)'

A §9-64 (10.6%) A25.34 (22.8%)

A43-34 (202F)
A 15-44 (29.7%)

) .
! iy

Soures; Pall 93 Arbiton. Metr Weckly Ciarie, Man-Surt, 6AM-Midoighy )
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WUWM FM89.7 '
MILWAUKEE PUBLIC RADIO

, " A WELL EDUCATED AUDIENCE

‘When your undsrwriting message airs oo WUWM
‘ ,Milwagkes Publi¢ Radlo. it is hoard by seme af
Milwatkes's most educated lisieners. Thirty perceat of
| © . WUWM's audience has zaroed 3 Colleg¢ degree withgn |
i additional i .
Tuls is siz times the marke} ovgrage.

Some HS (2%) HS Grad (7%)

Some Callege (17%)

Advanced
Degrae (44%0)

College Grad (30%)

— e - oaw we o wF W W A W

. Bource, The Medis Audit, Angust/Seprember 1593
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WUWM FM89.7
MILWAUKEE PUBLIC RADIO

" ANNUAL HOUSEHOLD INCQME
| | OF WUWM LISTENERS

Cas of abe nmque clements that delinds the
audienee of WUWM is incoma. A lull 79% of
'+ WUWM's zudiense bgs 2n avorage houscbold'
| income of mpsc thian 515,000 In fact. 46% of
' WUWM's audicace has au snnwal houschold

indome of .

When your vnderwriting message airs on
, your compsany is idenifjed with
quality publie radio programming and is heard
' 4 by.lnnucnihlnsxenas inOreston Milwauked. ;

50-525K (8%)
$25-835K (7%)

$75-5100K (26%)

\

. Fl
0
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WUWM FM89.7

o " MILWAUKEE PLELJC RADIO
¥ REACHING THE PROFESSIONAL AUDIENCE

2% of WOWH
propricory/managers

20% dre business owmernvcorporas
officey | )

22% are prafsionaliechrics] workera
20% influegcs business b;nh‘ns decizions

.

In additlon (o reaching this influcncial sopmens of the
o ' pnpuhhon. your undmummg meviage is identified u.—u.H-
quality public radic progrumming:

v "‘1. :-\r;y-q)- B iy r‘\tww‘q'.f r"w-
1 w Bl o "
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., MORNING EDITION. 5-10AM M-F

Continuous up~po«tha minire neivg, backeround analysia, sacind and poluleal commentiry,
plug comprehensive COVOrags of the artd. spens. spienca and business.fearurds from NPR's
Bob Edwards in Washingron,

, 4-60M [ 630.7PM M-F
Evcry sAemoon and evening NFR offess listeriars an imelligent, -dapth presentation of ,
the day's events in Al Things Cnns;dcr:d. Tho program blends nowa, business and scizncd ,
repores, will nowsmaker profiles ang interviews, dod hur:lmn interest and ars feamrcs

e

, MARKETPLACE: 6-630PM wE b .
. Dffering a uniguo miz of hard news. fentures and Invesimens information, Mﬁrkdplu:a
gives the audicnes & comprehanaive overyicw of what happened an Wall Swesr and the

business world ar large. .
' V' 1

. WEEKVND EDITION WITI SCOTT SIMON: 7-94M / 10-12AM SAT.

' ' The pace af the week changes om Saturday, and Weekend Edition reflecis that change
The'NPR program ropores up-to=the minute dews, conduces enalysis on personal matters
uk:hczlnhandfnmcd.mau:ownnmmm:Mbwkmmws and sports. ‘Weekend .
Edilian alsn has regubir disciagons with 2 pumber of pommsaLalors and critles, including

' veoran journalist Daniel Schor and Blm eriic Fivis Mitcholl,

SOUND MONEY: 12N,IPM SAT. ‘
: .+ . Public Radia's pnly ni.lmm.f c2lj-In progrym where listeners casf 1l with exporta in the . g
' fimancial word, .

f .
e

' 1
.
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y 431 11924 o FAX J314),300-3T40
t

Rkl b VAT 507 T S Y R WD TR PR M S ey yrats,

1 e hiliee a0t
s Sl

e

R i

Ry =

o~ s i

:
v ! ! ' -&MR , ' AR !
e . ' . ’ l xh b Mol t s M : .
‘a
.
.

W
te
"17 p-l”k.i.‘ ”
dry eted . )
1 ) ! \
|
1\‘” ;_n}

67 d £09¢.£094¢8 'ON/li?:Ql 'lé/Ql’U 86 .0¢ 'VO(NOW)

Presenting & Prospeching, 111-63

Id3Q Xvd AN dTT D3M WoHd




' WUWM'S LUNDERWRITING/MEDJA KIT

1 ' .

e Co "‘.' ar ity M Yﬂ-rfl'@ﬁ‘ci:‘m-‘!ﬁn.\k g
' A 5.1 ,Z'; 1" '"“-,f):ﬁ., :'}:F’E* ek
DU & e 7"' M i

‘, i .
*\ ’7{,, '
N ‘ f

!
Z
PR
T
o PUon o WY LR UNRY [N &y it 130
, o t:l"mu-&.f«ﬁ' q

e H ‘ 3 +

. ' N . F )-“il " /'l"" "B". ' lﬁ‘ ’ 7 f I ) '

’ f ’ IR AN ‘j‘ 4

.""'—' PH 1

. L ' o %mqwummmws R . .

’ U LA

v ' O ¢ Jq el A -

0 - " l\ nop - K L '

- PR 1t Lot (Vl : "\“ o ‘ ' B !

H - 3 L

. Y A ‘q o

. . Vo RO
. ; Cn

' . R \'-hxl- o ! w 2By, ' '
" AAA Bign Cﬂmpanv Kopp's Frozen Gustard . !
Aco Chamlea Froqupts, Ing, LaCadita Moxicaa Safd
' o AL Les Catvey & Assneimad, 3.C. !
i , As Ing: Loomus-Saytas & Company. (ne ! ,
. " Alllad Computer Sroup Fampames of Wi Maiguade Flaciaates Faddation B
' ) Armsrican Fircplaco Dimnputlars, inG, . Macsnleldclins . '
4 , | Amerigin Mobila Haahh Sysisms MGIC Maagago Guadgnly inzurdnce Corp. B
. . Ao & Azsnesaies 1Aldland yviden Psodudions . :
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A.lrhough it wopld appa.r that * g -would be the appropriate answer, the
real undetm reason a c«ompz.ny would supporr your: station would be
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dyalue added” is the carch phrase of rhis decade. You can become the
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; - maxxmize each i.lwestmenr. You are forrunare that you can fall into rwo
' ~ very specific aseas of concem for porential cagporare supporters: | .
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adverrising message Io a specific andience, however, you are limired by
. . the fact thar people realize that the announcement is in fact an “ad” and,
’ - “therefore, does nor carry the same appearance of imppardialicy 4s an
’ underwriting statement. Also, advertising budgets have been drastically
' . * ek horh 1o and nationally for thie past five years. ‘
o R e e
' 1f yon were an arts, sacial service or an edircarionsl organization, you
' wonld be resericred by the amount of publicity or public relarions that
C : you could offer a corpozate contributor by virtue of press releases,
program booklers, oF signage at an cvent, however, you drie a1 the mercy
of rhe media carrying the event. Though it mazy be an advantage for a
corporate supporter to be associared with the Boy Scouts, the United
’ - Way, Yeterans Administraton or a local privare schaol, the overall
:udiénce or awateness of the company’s cortriburion could be’ ’
‘ mmw&%%hﬂfcuq@ncd These giving Eudgcm have also been
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Asa representdtive of a public radio smation you ¢an offer both the media |

' ] ' covemsge by way of underwriing anpouricements and the association
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KNOW .YQUR AUDIENCE
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, thn prospecring, the easiesr potential clienr to se€e is one whose
: . costomer base or “andience” aligns wirh your owtL :

A company wheo would court a customer who is of a similar demographic
. asyours would benefit the most from underwriring. Know your audience:
r B age;

' ' W incomie;

B _ interests;
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Date: '~ April 20, 1998 ' ' . No, of Pages (including cover):
To: Gina Giuffieda - Fax NNumbger: 202-707-8366
. ' R Contael Number: A
CARP Specialist | ‘ ’ 227072695
U.8., Copyright Office '

From: Sam Mosenkis - '

PLEASE NOTE: The Informaticn contained in this facsimile meszage ks privileged and conBdontlal, and is mtandod only for' the uze of tho
individual named above and othors wite have baoh speacifically authorlred to receive if. If ydu dré hot the Intendoed recipient, ynu ara hereby
notified that gny dlssai-nlnatlon, distriution or copying of this cémmunication s strictly prohibited, If yeu have recejved this uommumca’uan in
error, of It any problemis eceur with tranamilssion, pleasn contact serder or call (212) 819-7583. Thank you. !

Gina, :
Please find attached a letter from ‘Whlte & Casa on behalf of ASCAP, in reply to the

Public Broadcasters’ letter of Apnl 9, 1998. The ongmal dnd the appmpnate number of deles
will be mailed to you. : : . :

]

Sam Mosenkis

nawyark 247472 [5b1O0L.DOC]
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